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@-I The Children’s Hospital
of Philadelphia®

Client: CHOP / Child Life Dept.
Project: Design of an informational
booklet and folder to help siblings cope

t sisters

Tools 10 Help Childrens When a Sibling ls Sick

o

Common Questions
Children Ask
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A
WVirtua

Client: Virtua
Project: Design of external brochure for
Government Affairs Department

(design studio)



@-I The Children’s Hospital
of Philadelphia®

Client: CHOP / Research & Injury Department.
Project: Infographics and Posters on Concussions

MINDS & MATTER What are the Symptoms

THE TRUTH ON CONCUSSIONS o{a CO“OUSQIO"Q

v Headache
( v Nausea and vomiting

v Balance problems

v/ Slowed reaction time
v/ Dizziness

v Sensitivity to light
v/ Sensitivity to sound
v Fuzzy or blurry vision

/\)\—LL/>~ 12

v Sleeping more or less than usual
S LE E P v Trouble falling asleep .
v Feeling fatigued or drowsy I

v/ Difficulty concentratlng
0 v Difficulty remembering TH I N KI N G A N D
0 v Confusion
v Feeling “mentally foggy” R E M EM B E RI N G
v Feeling slowed down

@-| The Children’s Hospital For more information visit: www.chop.edu/concussion
()f‘PhiladelphidH ©2013 The Children's Hospital of Philadelphia, All Rights Reserved.




@-I The Children’s Hospital
of Philadelphia®

Client: CHOP / Research & Injury Department.
Project: Infographics and Posters on Concussions

MINDS & MATTER

THE TRUTH ON CONCUSSIONS
— —

How a Concugsion Happens

HEALTHY BRAIN

. WIREDFOR
 THOUGHT

The brain is like an
integrated circuit
board of memory
and processing.

BROKEN
CIRCUITS

t  Onimpact, the brain
{ moves inside the skull.
i The circuits stretch
or break causing
the brain to not
function normally.

.eduiconcussion




A
WVirtua

Client: Virtua

Project: 2014 Healthcare Collaborations Summit
Branding / Design

O
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VIRTUA PRESENTS

H

COLLABORATIONS SUMMIT

3

PARTHNERED WITH THE CHILDREN'S HOSPITAL OF PHILADELPHIA
= OCTOBER 4, 2013 * FPHILADELPHIA MARRIOTT DOWNTOWN

EALTHCARE

8 AM o 9 AM - Pre-conference Breakfast

Breakfast Welcome

Micheal Ross and Michael Kotzen

Michael Ross, Assistant Vice President,
Verizon Enterprise Solutions

Michael Ross is vice president of Health
for Verizon Enterprise Solutions. He and his team are
leading complex solution sales for voice, data and
machine to machine.

Ross has 23 years in the wireless industry with a
unigue blend of i that covers L
business-to-business, retail, indirect and business strategy. This experience sat
gives Ross a diverse view of our evolving solutions strategies.

Prior to his role with Verizon Enterprise Solutions, Ross held several positions,
including vice i of | & Retail Verticals for the Enterprise &
Government Organization of Verizon Wireless. On the regional level, he was an
associate director of Retail Stores, director of Indirect Agents and Retailers,
director of Business for the Philadelphia Region — in which he was responsible
for all business-to-business segments — and director of Strategy for Business
Markets.

Ross earned his Bachelor of Science in from Rowan Uni

Michael Kotzen, Executive Vice
President, Virtua

-]

As executive vice president for Population Health
Management, Michael 5. Kotzen is responsible for the
entire continuum of care process at Virtua, including
hospitals, ambulatory, long-term and sub-acute care.

He previously served as vice president and chief
operating officer of Virtua Voorhees Hespital where

i |



@-I The Children’s Hospital
of Philadelphia®

Client: CHOP / Development Dept.
Project: Design of the 2010 Report on
Philanthropy for The Children’s Hospital
of Philadelphia

INVEST
IN

Horek.

Charitabl
Gift Annuity

The Giftof
Childhood

A REPORT OX PHILARTHROPY | 2010
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TOTAL GIFTS BY SOURCE i
Sty 1. 2009~ fume 30, 2010

o-chair)
@ NOVIDUALS = 557.017.000 co-chair)
L ]
TOTAL = §52.560.065

TOTAL GIFTS BY DESIGNATION
Sy 1. 2009 - fume 40, 20100

@ ENDOWMENT = $10, 765,081

L]

TOTAL = 552 560,008
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A fane 30, 2010
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Taylor & Francis

Taylor & Francis Group

Client: Taylor & Francis Group
Project: Promotional non-mailers for

Routledge journals

Examining the latest research and information on global immigration..

Journal of Immigrant
& Refugee Studies

International, National, and Fiegional Theory, Resaarch, and Practice

[Journal of]
Immigrant
. & Refugee ‘
Studies o Servicos .
"W"\ EdtorinChiet. |
Essenifia reading for al acadinmcs, decision makers, and security Speciakss i Bt g
i ThuwumsEmllllmcﬂpu.
Terrorism and _m.,“ | . T —
IMgOr 10 o fosd wihch L
g ] 1o focusng on e
Political Violence gE===
e and organced
reguar oot e
Editors: o
D C. e

4§ poport,
Is‘r‘;onsm Unumrsanrof Caiifornia, Los Angeles

Political o
5 ()ﬂverwofSt.And'm
Violence

W

nn:.mlu_-n_-ﬂ.m

For

Fa o inkonmaton S——
pheuse vt wwrw tandfonline. com/WIMM
Prirt ISSN: 1660-2948 = Oniine ISSN: 15566-2088 « AMO3340S]

www.tandfonline.com

Puhiishing outstanding articles that discuss how technology
influences the political environment today. ..

Journal of Information
Technology & Politics

Editor:
Michael Xenos Bent-&atory o
University of Wisconsin-Madison fmots” 1 pyperionct

Jowsnad of

!nfomtlon Tio view & FREE online samgle copy,

Technology == v
o s P(‘Jllthb

Phoase Wst: wew tandfonline.com/WITH
Print E5N: 16331651 « Orlng IS5N: 1033-1660¢ « [RMOZS305
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uslracks

Transportation Management Services

Client: BusTracks
Project: Branding and website design
www.bustracks.com

ﬂl‘! m .! - htep: / fwww. busrracks com/

ﬂ/w Busiracks e

Transportation Management Services

WE CARE

uSTr'aCkS .

Transportation Management Services

Richard B. Sinclair Director of Technology
2938 Columbia Avenue, Suite 1101 | Lancaster, PA 17603

717.394.8864 ' 800.303.2921
rsinclair@bustracks.com | www.bustracks.com

ZEE ¢ Q- Coogle

8 3 |searcH Q

CURRENT CUSTOMER LOGIN HERE ()

o ABOUT OUR
CUSTOMERS.

Because every mile counts: choose the preferred
student transportation software.

BusTracks Student Transportation Software manages the total school bus transportation process. Using optional GPS satellite technology, it develops bus routes for
optimum time and cost savings to increase overall efficiency in routing and scheduling. Our professional and responsive service staff has allowed BusTracks to grow in
the Commonwealth of Pennsylvania for over 27 years. We welcome the opportunity to show you our management program and why we have a 87% customer satisfaction

rating.

LEARN MORE -

Click each to download »

Recent News .*®

- ROUTE ANALYSIS, MAP PLANNING AND GPS TRACKING
PROVE EFFICIENT SAVINGS.

June' 1 1th, 2612
-~ INTRODUCING KEVIN WARNER, A NEW BUSTRACKS

TEAM MEMBER.
March 28th; 2012

(design studio)
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CableNet

Client: CableNet
Project: Branding and website design

www.cablenetservices.com
S E R V | C E S

800 CableNet Services, Inc. - Welcome

Jwww.cablenetservices.com/

» Project Playground —
Boys and Girls Club.
Ater six hours of
hammering, shoveling and
assembiing, the chidren

I,

at...
pasted COMBICY

» CableNet Launches
©neNet, Qur Online In-
2 House Network.
CableNet Services
» announces the launch of
OneNet. *OneNet is an
initiative to integrate all
2 facets of our Business
; - together to create a
Who We Are Hiring » B 5 k B g PO - n— Community for our...
b
b
b

‘Who You'll Work With
What You'll Get
How We Know
il
How We Give
CableNet Clothing Leading the way in cable and telecom.

Onohet €6 W racognized from tha baginning that in order t grow our businass it

was essential to provide value to our customers. We took what was working
and made it better. CableNet was built to succeed and we have proven time

and again that we are the premier fulfilment servicas company. 9%

John Pergalini, Executive Partner

home | contactus | privacy policy © 2011 CableNet Services, Inc. All rights reserved.

(design studio)



inorder

Client: Ann Clark, PharmD
Project: Branding and promotional design

tableofcontents

3.

4...

- SRR

| S—
—

veveenenstheintroduction

theinstructions

e B

thezntroduction

All about InOrder.
I created this journal’manual to help patients and caregivers approach It

systemin I knaw g anliiness,
nesses feols arything but systematic, When my Dad fell il and ane thing v
atter another, & was overwhaiming. | was nat on my “game.” It was & it all
1 had known how everything was going to unfold, | would have i

der

Anw Clark, Phusrmi}

=+ A tool to help you prepare for health care. Fam of

“gystem” befony his first big issue. 1 probably would not be cxactly as this, because |
woukd not have been able to predict all of the issues that came up and even as a health
care myselt, | was. of all of the that arm avallabla to us in
this Country.

So, here i3 that system, The chché is that “hindsight is 20v20.° This i as | developed
during my Father's 2 years of batting Diabetes, Heart Disease, and 2 different Cancers
aill at the same time, My wish is 10 provide patients and canegivens a 1ol to:

= Mzximize your time with &l of the health care professionais that ane working hard 1o
cane for you or your loved one.

* Acknowledge that tha Health Care Providers, Specialists, and/or workers in the Health
Care Systern are really dedicated and good at what thay dol The important thing is
10 remember who is best at what aspect of care you are dealing with at the moment!
{ex. Insuranca, probably a Social Workar.. Medication, the prescribing doctor, but a
pharmacist & abways 3 great resounce 10 put it all together, especially if you ane sesng
multiple speciaists).

« Trust your Gual

= Second Opinions are usually By

* Leamn as much as you can, but don't put 10o much pressure on yourself 1o know

(Thirk about i i g arts that hm
you went through) Know encugh 1o ask guestions. (As inleligent and decicated as they
arg, they are human and focusad on what they love, buy what they love may not be the.
whole pichse).

* Give you a place to write down your thoughts, questions, things 10 kook up, directions

* Help you ions for your haaith clers that have come up during
Bppointments, tests, and procedures, or any time in between.

* Organize your madical cans for yourself,

This tool will not:
= Proviche a diagnosis or treatmant,

* Replace the knowledge, expertise, and care that you recelve from your treating
physicians, nurses, and other members of the healthcare team.

+

(design studio)
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AMPHETA-
MOBILE

Client: Amphetamobile, LLC
Project: Microsite design
www.ammorack.com/accp

2

060 AMMORACK - ACCP

| > _‘ [__+ J@_h([_p;_,']www.ammorack‘com {accp Gl CQ' Goo_gl_e )
€ () # Aorle vahoo_Goosle s VouTuse Wiipedia _News 02)7_Zopiar=

AMPHETA-
MOBILE

Files at your fingertips. --

AMMO RACK

No USB, laptop or printouts required!

Downiload the ACCP board review course materials o
your iPhone, iPod touch or iPad with the AMMO RACK
iOS App. All the lecture presentations will then be
available locally, even without connectivity. You can
annotate, highlight and organize the files within the App
and even share via email.

Use our App for free for up to 25 downloaded files.

> Upgrade to unlimited files for $4.99.

AUG. 10, 2012:
RACK update,
with Annotations and
ACCP logins, is coming

soon! Downiload now and
AMERICAN COLLEGE OF
get your FREE

update later. m(: 17] l;: S r[1

P H ¥ & I & 1T A N 8%

5 steps to use RACK for
the ACCP Board Review Courses:

(design studio)



JAKECOSDEN

Client: Jake Cosden, writer
Project: Branding and website design
www.jakecosden.com

[ Nale) Jake Cosden - Writer

s )
WAKE®OSDEN

2010 Jake Cosden. Al rights reserved

My name is Jake Cosden.
I hold an MFA in fiction from Columbia University
as wellas a productive obsession with language and

communication. Thanks for stopping by, and please
follow the links to view some examples of my work.
Contact me at: cosden@gmall.com

ESSAYS

Site design by Oscar Desian Studio

¢ [[Q~ Google

(design studio)



ACADEMY OF
WV

MEN'S

HEALTH

best practices for better outcomes

Client: Academy of Women'’s Health

Project: Branding and website design

www.academyofwomenshealth.org

Academy of Womens Health

¢ Q- Google

ACADEMY OF 2] £ |» |in | — ]
W MEN'S J# Log In | Apply Oniine

HEALTH

best practices for better outcomes

ABOUT US MEMBERSHIP CONFERENCE JOURNAL DONATE NEWS & MEDIA CONTACT US read our blog

INTRODUCING A
NEW ORGANIZATION
WITH A FOCUS ON

WOMEN’S HEALTH

OUR MISSION »

The Academy of Women's Health is an interdisciplinary, international association of physicians, nurses, and other health professionals who work across the broad field of
women's health, providing its with up-to-date and options in clinical care that will enable the best outcomes for their women patients. The Academy’s focus
includes the dissemination of translational research and evidence-based practices for disease prevention, diagnosis, and treatment for women across the lifespan.

o Tweet 1 i Like [} 9 people like this. Sign Up to see what your friends like.

MP P&ST

RACIAL AND ETHNIC DISPARITIES IN AWARENESS OF HEART DISEASE RISK IN WOMEN

Posted on August 15,2012 by - Leave a comment: 0 comments

(design studio)



A2/, MOVETHECROWD'

stay true + get paid + do good

stay frue + get paid + do good

Client: MoveTheCrowd

Project: Website Design and Development

www.movethecrowd

.me

Move The Crowd | stay true + get paid + do good

transform

show up

engage

promote

CALENDAR CONTACT CART (0}

Welcome to Your True.Paid Good.

Our True.Paid.Good. Introductory Webinar introduces you to the principles of conscious
entrepreneurship and covers the most important steps you can take towards creating your own

True.Paid.Good.reality. And, it's FREE! REGISTER HERE.
, &

(GSCAR DESIGN STUDIO
& ANDRES THE GIANT

HELPFUL LINKS / DGWNLGADS SIGN UP FOR: CONTRIBUTING ARTISTS WEB DESIGN & DEVELOPMENT BY
DAVID GASTON PHOTOGRAPHY

INDUSTRY ASSGCIATIONS P L ATIY MOV MARKO JGKIC PHOTGGRAPHY

SITE MAP 1 n‘\‘élkva‘:‘ion poppted-p I ART DIRECTION BY DANNY SKINZ

PRIVACY POLICY o EVE SMITH BRAND STRATEGY &
COPYWRITING

ALL GONTENT ©2013 MOVE THE CROWD, LLC. ALL RIGHTS RESERVED. f» sta.y true + get paid +do good

SEARCH SITE

@

(design studio)



ORGIA

BRIDAL

COUTURE

MORGIA bridal

Client

Project: Branding and tag design

ORGIA

COUTURE

I' DAL

R

KIORCIA

COUTURE

I'D AL

B R

Foreia - -

COUTURE

I' DAL

B R
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STYLE #: 219347
COLUMBIAN LACE LOVE
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neMILDRED

Client: The Mildred Restaurant, Philadelphia
Project: Branding / Menus

theM LDRED

e MILDRED

c: 610-547-3434
p: 267-687-1600
mdorris@the-mildred.com

michael dorris
owner / general manager

(design studio)



Client: Gman (Treska, Inc.)
Project: Branding / Ads

(design studio)
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PHILADELPHIA INDEPENDENT FILM & VIDEO ASSOCIATION

Client: Philadelphia Independent Film & Video
Project: Updated branding and print design
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(design studio)



(design studio)

AL &

philosophy of style

(e GIANT

ARTIST RARE INSTRUMENT FUND

product graphic web + mobile

A

SARA ANN KELLY

LLLLLLLLLLLLLLLLLL

PENNSYLVANIA OPTOMETRICS

advanced optometry & smart eyewear

MEL'S KITCHEN.

neighborhood eatery and catering

INVESTING IN RARE STRINGED INSTRUMENTS

#stylogy
A |

philipcavalcanto

SSSSSSSSSS

BUY SELL INVEST RENT o

\V~Z4 FLYING

ik RS2

FORT
MNEW & OLD

VINTAGE FURNITURE & ART GALLERY

* VIRTUA PRESENTS

= HEALTHCARE
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